ARTS & ENTERTAINMENT

ENTERTAINMENT: DALE’S COMMENTS

BY DALE BLUE CONTRIBUTING WRITER ¢ PHOTOS BY GEORGE DENNY

DALE’S
OMMEN T

Don't Wevvy, elevione.
| promise that summer is on its way, and
b% | accounts i g to be a good
onel So, \e&” s cﬁe‘f read% Yo Vidk some hot
summer Lake of the otavls ass!
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DALE BLUE'S BUD SELECT
BUS AT DOG DAYS.
Photo by George Denny

DALE OPENING FOR BARENAKED LADIES
BEFORE A CROWD OF 10,000.
Photo by George Denny

Well, all it takes is fot ation, loyalty, luck and talent. I am celebrating my 16th year
at Dog Days (formerly edication is just one of the reasons I've been there so long.
Next is loyalty. You don’t because you think the grass is greener. It isn’t always so.
And then there’s luck n very lucky. It does take talent, for sure, but I am not the
most talented entertaig , and I'm really not what you would call a good musician. I
love the crowds. aa 0 have to put 110 percent toward whatever you do. If you do,

Well, we got the Bud Light Bus out and headed for Sioux City, IA, again for the Missouri River
Boat Club Dry Dock Party. They come from all over several states to this party. I would have to say
that 60 percent of the 1,200 partiers come to the Lake of the Ozarks throughout the year. They love
boating and they LOVE the Lake. They work and live for their time at the Lake.

I played from 1 to 5 p.m. and I think we went through around 300 cases of beer that Saturday
afternoon. It’s always a lot of fun. I enjoy getting kicked out of the hotel lobby bar every year, but
George (George Denny Photography) always takes care of me and doesn’t let me get into too much
trouble. He’s kind of like my mom at times, probably not something he wants to hear. The hardest
job is to keep my friend Nard (Sandholm, from Red Oak, IA) from trying to get me to take too
many shots with him.

PICKLED PETE’'S

¢ Voted No. 1 Sports Bar in 20
e Call for new EVENT

* Tuesdays: Doll rom MP3
o Wednesdaﬁ -‘
J 6& oretta
o J an %

J rdays: Kar Matt from MP3

¢ Sundays NASCXh specials

300
FREE WITH PURCHASE OF ANY SIZE AD.

Will include Logo, Address, Phone, Website
PLUS a 50 WORD DESCRIPTION of your

business or entertainment schedule.

Additional words can be purchased.
$100 for each additional 100 Words.

Contact Info + 50 Words = *300
Contact Info + 150 Words = %400
Contact Info + 250 Words = %500

SHADY GATORS

¢ The Official Party Capital of the Lake of the
Ozarks!

¢ Voted No. 1 Entertainment and No. 1 in
Drinks at the Lake!

¢ Phat Tuesdays: Drink speuals disc; h

Cajun food & live music, 6 p.

e Thursdays: Bucket &T w

e Fridays: Friday es -9 p.m.
with live DJ

o Sat r Nati

| Sea

s The n Boil Wlth
tlonal Bands

¢ Home for BFT Bash - May 23; NFT Party-
Sept 7; Phatfest-Aug 21; Rehydrate Parties
(every major holiday Sunday), and Miss Planet
Beach Finals for MO-Aug 27 & 28 (Shootout
Weekend) & Bikefest 2010!

e Come check out the all-new outdoor tiki bar

e Coming Soon: Sunday brunch & new menu
items

¢ Dine at water's edge in a smoke-free inside
environment
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DOGWOOD
HI-L-L-S
Golf Club - Resori Jan

DOGWOOD HILLS GOLF RESORT INN

The Lake’s very first golf course!

e Lighted practice facility with driving range,
large chipping area and putting green

e UNLIMITED golf anyday! $59 to $79

¢ 18-hole championship course — Par 70

* Memberships start at $500. Members
receive: 30% off lodging at Dogwood Hills,
20% off merchandise in the Pro Shop,
10% off at Mitch & Duff's Restaurant

e Member guests play at a reduced rate

® Book your tee time today by calling or
visiting our Website

LAKE VALLEY COUNTRY CLUB

Open to the public every day

e Experience the scenic beauty and friendly
atmosphere that is Lake Valley!

UPCOMING EVENTS:

* May 14-16-LVCC Men's Fourball
Invitational Golf Tournament

* May 31-The Lake Valley Scholarship
Benefit Golf Tournament

e June 4-6-LVCC His and Hers Scramble
Invitational Golf Tournament

e July 4-The Annual Members Scramble
and Fireworks Display

Please call for additional information on
these and other events throughout the
season.

THE
CLUB

T G e

THE CLUB AT PORTO CIMA

Members and their guests enjoy the
following amenities at our clubhouse: Jack
Nicklaus-signature golf course; golf shop;
member dining offering a wide range of
cuisine; outdoor dining overlooking No. 18
and the Lake of the Ozarks; private events
facility; ladies’ and men'’s locker rooms, each
featuring their own fitness areas. To receive
your information for The Club at Porto Cima
Memberships, please call 573-964-3034.
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LIFESTYLE

SPORTS: GOLF

mind that the architect brings experience in not only design but also engineering. So, if you are

going to do this yourself, be prepared for a great deal of homework.

T H E S E CO N D ST E P is routing the 18 holes over the land. Once again,

the architect will keep in mind the natural lay of the land to maximize every advantage the land
offers and to minimize the necessity for earth moving, blasting, etc. Once the route is finalized, it
is reduced to a blueprint and computerized so that each hole can be analyzed in all dimensions on

the computer.

T H E T H | R D ST E P is the actual strategic design. This involves the placement

of bunkers, tee boxes, greens (shape and size), lakes, elevations and numerous other nuisances.
This is where a do-it-yourselfer can make huge mistakes. It is not uncommon for a $3 million
golf course to require $500,000 per year to maintain. The more hazards on the course, the more
maintenance. Sand bunkers are expensive to maintain, and a high-quality sand can be quite costly.

Deep-walled bunkers can wash out in heavy rains, so the designer must bear all this in mind at this

OSAGE NATIONAL

stage. The design should also incorporate an interesting and challenging golf shot from every lie
on every position on the course.

At this juncture, an agronomist should also be engaged to recommend the best grass that the
local climate will tolerate for the tee boxes, fairways and greens. He will conduct soil analysis and
water resource management. The agronomist also will assist in maximizing the best usage of the

existing flora to achieve the most pleasing aesthetics the land has to offer.

T H E FO U RT H ST E P is the actual grading of the course. This demands a

great deal of talent and experience. Serious thought should be given to employing a builder who is
amember of the Golf Course Builders Association. These builders not only bring the expertise nec-
essary to form the bunkers, greens and lakes, but also are fine-tuned to the rules and regulations of
the PGA for course construction. These builders also are expert shapers that can grade the fairways
to achieve quick drainage and thus avoid the dreaded soft water collection areas.

This fourth step includes the irrigation system that is one of the major construction expenses.

First, there is the water source (wells or lakes) and the hydraulics involved in watering 150 acres

h

" GOING TO. ;7

great IT1KKS

THE RIDGE

A KEN KAVANAUGH DESIGNED COURSE

THE RIDGE AT THE LODGE

¢ Brand new putting green 2010
e Zoysia fairways provide perfect conditions
® GPS on all carts

® $10,000 hole-In-one contest included with
round

e Full driving range

e Home of the hardest par 5 at the Lake (#6)
® 4 sets of tees - par 72

* PGA professional on staff

&
i i}

SYCAMORE CREEK GOLF CLUB o
Wl
* Golf Done Ri “"
* \oted ri fco
e

ournamensy ngs welcome

e Golfclubr

® Book your tee time today by calling or
visiting our web site!

done onsite

t the Lake
fargine v§ y our unity
("Ge cha i‘ oWse, Par 72
e’mé

GREAT LINKS

DIRECTORY LISTING: *300

* FREE WITH PURCHASE OF ANY SIZE
GOLF COURSE DISPLAY AD.

+ Will include Logo, Address, Phone, Website
PLUS a 50 WORD DESCRIPTION of your
business or schedule.

+ Additional words can be purchased.
$100 for each additional 100 Words.

+ Contact Info + 50 Words = %300
+ Contact Info + 150 Words = *400
« Contact Info + 250 Words = ;500
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DON'T MISS/GREAT LINKS
QPROFILE ™ cuioe Lstine

FREE WITH PURCHASE OF ANY SIZE AD OR $300 PER LISTING

NAME OF BUSINESS:

(*Ads will be placed in alphabetical order by this name. Sorry, no exceptions can be made.)

CONTACT INFO TO PRINT:

ADDRESS:

PHONE:

WEBSITE:

LOGO PLEASE SEND LOGO AS A DIGITAL FILE TO:

(*Not necessary if LeO PROFILE has your business logo on file from a previous ad.)

RESOURCE DIRECTORY LISTING: 50 WORD DESCRIPTION OF YOUR BUSINESS OR ENTERTAINMENT SCHEDULE
$100 FOR EACH ADDITIONAL 100 WORDS. (PLEASE EMAIL DIGITAL FILE TO YOUR SALES PERSON IF AVAILABLE.)

IF YOU HAVE QUESTIONS, PLEASE CALL:

MATERIALS DUE BY




